“Snowbird Season” may be ending soon,
but hunger continues year-round! Please call
334-7007 now to donate money, food or
your time to the Harry Chapin Food Bank!

DON'T MISS...

Making a food donation during Publix’s Spring Food Drive,
which concludes April 11.
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Hundreds crowd the
starting line at the
WINK News Feeds
Families Hunger Walk.
Lois Thome, WINK
anchor, applauded the
walkers’ support of the

Food Bank.

WINK Hunger Walk
Raises $50,000

The 1st WINK News Feeds Families
Hunger Walk in January was a smashing
success! More than 400 walkers and a host
of sponsors helped raise $50,000 for the
Harry Chapin Food Bank.

Sandy Robinson, President of Northern
Trust Bank and Food Bank board member,
spearheaded this signature event as Chair-
person, and Florida Gulf Coast University
participants raised the most money overall.

Join us in thanking sponsors: Miromar
Outlets; Northern Trust Bank; FGCU; The
Prawnbroker Restaurant Group; Oswald
Trippe and Company; McDonald's/Tom
Fewster, Jr.; Henderson, Franklin, Starnes

Continued on page 3
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As Need Grows, Faces of Hunger
Change in SW Florida and U.S.

Food banks are trying hard not to drown in
the approaching tsumani of need.

As last year’s donors become this
year’s clients, those who are new to
hunger are beginning to overwhelm the
resources for emergency food assistance.

From Virginia: “We are seeing new
faces and young families — young people
who have lost their jobs,” reported the
Fredericksburg Area Food Bank.

From western North Carolina: “Those
seeking assistance are becoming much
more diverse demographically,” cited the
MANNA FoodBank.

From New York: There’s “an increased
need among middle-class people who are
recently unemployed...and going to soup

Study To Document

State of Hunger in U.S.

Every four years, Feeding America — the world’s
largest hunger-relief charity — conducts a compre-
hensive study that assesses the state of hunger in
America. In 2009, the Harry Chapin Food Bank is

one of 180 food bank participants.

Fifty-five volunteers have joined Suzanne Fos-
ter, the Food Bank’s agency relations coordinator,
to conduct interviews with clients at 30 agencies.

It is difficult work. “T am tremendously moved
by the degree of severity,” said volunteer Dick

kitchens and pantries,” said Long Island
Cares, Inc.

Last May, a Feeding America survey of
food banks reported a 15 percent increase
from a year earlier in requests for emer-
gency food assistance. By December,
demand was up 30 percent. That rapid
expansion in need is the direct result of a
worsening economy yet to reach its nadir.

As unemployment rates continue to
rise, more low-income Americans are suf-
fering, along with higher-income-earners
who find themselves for the first time
seeking basic services. And it’s happening
not just in states with high unemployment,
like Florida or Michigan.

Continued on page 2

Letter Carriers Set
May 9 for Drive

Plan now to participate

in the annual National
Association of Letter
Carriers Food Drive on
Saturday, May 9. To
volunteer, contact Marta
Hodson at 334-7007, x32.
And make sure to leave a
bag of non-perishable food
at your mailbox that day!

Craig from a food pantry in Fort Myers, after visit-
ing an agency in Immokalee the prior week. Many
of those with whom he spoke hadn’t eaten in three
days. “I don’t have the words to express how I felt
when I looked into their eyes and saw their worry
and stress. All they want to do is work.”

Feeding America will publish the findings in
early 2010.
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Food Bank Receives $118,000 in Grants

The Harry Chapin Food Bank gratefully acknowledges
the following grant awards:
Stan and Julie Culver Fund of the Oregon Community Foundation: $4,127
Kraft Foods: $48,500
Arthur Ashley Foundation: $2,500
Episcopal Church Women of Saint Michael and
All Angels Episcopal Church: $3,000
Ethel & W. George Kennedy Family Foundation, Inc.: $20,000
Wal-Mart Foundation State Giving Program: $25,000
Dellora A. and Lester J. Norris Foundation: $10,000
eBay Foundation: $5,000

Empty Bowls Fill to Brim

With Soup and Support

The 3rd annual Empty
Bowls event in Naples
raised $15,500 and an
88,000 match from Mari-
ner Properties Develop-
ment, Inc., for a grand
total of $23,500 for the
Harry Chapin Food Bank.
Ceramic bowls created by
students and potters were
filled with soup from 27
participating restaurants
for a $10 donation.

Faces of Hunger Change in SW Florida

Continued from page 1

“The demographics are changing,”
said Al Brislain, Executive Director of
the Harry Chapin Food Bank. “Our local
agencies are seeing people they normally
wouldn’t see at a pantry — those who
had jobs but can no longer find jobs. They
have to make tough decisions: Do they
pay for mortgage, health care or food?”

Nearly all 160 food banks that Feeding
America surveyed near the end of 2008
reported more first-time users, and about
three-quarters were encountering more
newly unemployed and repeat visitors.

The Harry Chapin Food Bank is
striving to meet this enormous jump in
demand. “We’re very proud that we’re
up 32 percent in food distributed the past
two years. Still that doesn’t match the 82
percent increase in need,” noted Brislain.

So the food bank is seeking out new food
sources and expanding fresh produce and
grocery retail store pick-up programs.

Feeding America is focusing on similar
goals, as well as new government initia-
tives, noted George Braley, Senior Vice
President of Government Relations and
Public Policy. The farm bill that passed
last summer, he said, increased the federal
commitment to emergency assistance from
$140 million a year to $250 million a year.
The economic stimulus package that Presi-
dent Obama signed into law will increase
that program by a total of $150 million
over the next two fiscal years (a third of
that amount going to support the costs of
storing and distributing food).

“We’re all struggling to keep up with
demand, which is going up even faster than
the increases” in resources, Braley noted.

Our Mission...

To overcome hunger in our communities through education and by
working in a cooperative effort with affiliated agencies in the procurement
and distribution of food, equitably and without discrimination.
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Perishables Program Grows Quickly

Consolidating warehousing operations at
its new home on Winkler Avenue is ac-
complishing just what the Harry Chapin
Food Bank hoped for — greater efficiency.
And the expanded refrigeration capa-
bilities are enabling the Food Bank to
significantly increase the pounds of fresh
produce and perishables it can distribute.

Spearheading these efforts is V.I.S.T.A.
“food solicitor” Chris Robinson. He came
to the Food Bank in November for a year,
courtesy of the Volunteers in Service to
America.

Warehouse staff and services that were
spread across three locations are now
housed under a single roof. “I thought we
might have some growing pains,” Robin-
son said, “but everything is running ex-

Sponsor Support Key
To WINK Hunger Walk

Continued from page 1
& Holt, P.A.; Garden Street Iron & Metal;
Miller, Helms & Folk, P.A.; Publix Super
Market Charities; Keene Development;
Synergy; Southwest Florida Neurosurgical
& Rehab Associates; The ROCK for Hair
and Nails; Embarq Business; Lee Memo-
rial Health Systems; and Colonial Bank.
Start making plans to participate in and
support the 2nd annual WINK News Feeds
Families Hunger Walk in 2010!

tremely smoothly.” Agencies, for example,
no longer have to pick up different types
of products from different warehouses.
With the new facilities, the Food Bank
was finally able to embark on a perish-
ables program. It now picks up as much as
12,000 pounds per trip every Tuesday and
Thursday. Just since December 1, 2008,
more than 175,000 pounds of fresh fruit
and vegetables have been distributed within
24 to 72 hours of arrival from “generous”
area farms and packing sheds, Robinson re-
ported. That tracks far ahead of the 425,000
pounds per year initially projected.
Robinson requests “culls” — product
that is edible, but not sell-able. “Donors
realize the effectiveness and importance
of what we’re doing,” said Robinson. So
they’re providing tomatoes, green peppers,
yellow and acorn squash, eggplant and cu-
cumbers, plus canteloupe and citrus fruit.
“Close to 70 percent of our agencies
are starting to request produce,” he noted.
“Even agencies that distribute just a few
hours a week are timing their opening so
they can get produce out.”

Open House for
New Home

The Food Bank'’s
founding board mem-
bers John Poelker
(above at right, with
John Eisenhart and
Joanna Poelker) and
Dee Baker (right)
Jjoined others in tour-
ing its new home at
3760 Fowler Street
during its January
Open House.

Help the Harry Chapin Food Bank save money on postage by giving
us your e-mail address. Be assured it will remain confidential!
Call (239) 334-7007 now or send your e-mail address to
fredrichards@harrychapinfoodbank.org. THANK YOU!

Food Bank Fundraisers All Around Southwest Florida

The 7th Annual Softball Invitational at the Lee County Sports
Complex drew 13 teams for a lively competition that raised money
for the Food Bank. Companies participating included: Jack’s
Seafood Bar and Grill in Naples (below), OTC-Oswald Trippe,
GE Painting, TWC Services, Teamworx, Sellstate Victors, Demar-
est, John French Enterprises, Delacruz, Sanibel Harbour, Southern

Style, Designated Hitters, and Culligan Water.

The 7th Annual Taste of Boca
Grande at the Boca Bay Pass Club
featured the Steve Chapin Band
(above) and extraordinary food
from 15 premier restaurants. Ev-
eryone, including committee mem-
ber Kathy Hawken (with Mick
Hawken at left), braved wind and
rain during set-up, but once these
died down, the evening raised
$37,000 for the Food Bank.
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More Families, First-timers Ask Salvation Army for Help

The road is getting rockier for the clientele
of the Salvation Army in Lee and Hendry
Counties.

More first-timers and a 27 percent
increase in the number of client families
served in December 2008 over a year be-
fore present a difficult challenge even for a
church with a strong lineage of service.

“Food services are integral to almost
everything we do,” said Megan Spears, Re-
source Management Director. These range
from a food pantry and an evening meal
program to a 220-bed shelter — which
serves three meals a day to every resident.

The Salvation Army takes a holistic ap-
proach in assisting families and individu-
als with food, rent, and utilities, as well
as referrals for additional services. Many
of the new needy, however, never had to
access services before and have no idea
where to start. While stable, living-wage
employment is the key to breaking the
cycle, it is especially hard for the Salva-
tion Army to make placements during this
steep economic downturn.

“It’s forced us to stretch our resources
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and think outside the box,” Spears said.
That includes expanding outreach into the
community and collaborating beyond its
46 partners, since “no one agency can do it
all,” she added.

The Harry Chapin Food Bank supplies
10 to 15 percent of the food the Salva-
tion Army distributes through its pantry,
Open five days a week for four-and-a-half
hours a day, the food pantry illustrates the
burgeoning need. It served:

January 2008 January 2009 % Change
842 people 1,145 people +36%

376 case families 510 case families ~ +36%

2,070 food bags 3,036 food bags ~ +47%

The Salvation Army Col-
lier County tells a similar
story. It has distributed 50
percent more food in Janu-
ary 2009 than January 2008
(with 60 percent of the food
coming from the Harry
Chapin Food Bank). And
it is already $50,000 over
budget in the fiscal year that
started October 1, cited Chris

Nind, Director of Development and Com-
munity Relations.

An outpouring of community support at
Christmas time made its Red Kettle cam-
paign much more successful than in 2007.
However, overall donations were down, as
was its major food drive at the end of last
year. “People were prepared to put a dollar
in the kettle, but not write a larger check,”
Nind said. “After people have gone
through 12 months of financial strain, next
Christmas will be a struggle.”

Still, lives do turn around. Three years
ago, the Salvation Army Collier County
helped a family through
a difficult patch with
food, and utility and
rent assistance. Today,
whenever they are in
Naples, they deliver a
check in appreciation.

Food services are integral
to almost everything the
Salvation Army of Lee and
Hendry Counties does for
its community.
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